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• Identify the essential components of a 
communications plan 

• Develop sample communications messages 

• Identify appropriate communications channels 

Learning Objectives 



Traditional Marketing 

You Give Me  
$1. 25 

 

 

You Get 



You Give Me  You Get 

Thirst quencher 

Good taste 

Fun 

Youthful feeling 

You’ll be sexy 

Traditional Marketing 



Social Marketing 

You Give Me  You Get 
Your baby won’t die 

Medical care 

Comprehensive Service Entry 
Assessment 

Case Management Life 
Course Model 

Group Risk Reduction and 
Support 

Preconception Toolkit 

Time 



Social Marketing 

You Give Me  
Time 

Vulernability 

All of your personal 
information 

Access to your house 

 

 

 

You Get 

Hope for the future 

Peace of mind 

Sense of control 

Healthy baby 

Healthy life 



Social Marketing Defined 

Social marketing is the application 
of marketing principles to shape 
markets that are more effective, 
efficient, sustainable and just in 
advancing people's well-being 
and social welfare  



Overview 



Set Goal 



Audience Profiles 



Personas 



Persona 



Who should I listen to? 



Where else should I listen? 
 
• Radio 
• Television 
• Local newspaper 
• National/International News  
• National Organizations 
• Community Based Organizations 

 



Tell A Success Story 



Bedsider –About Us 

Babies are great…when you’re ready for them. We think in the meantime women 
should have the right to a healthy, happy sex life without having to worry about 
unplanned pregnancy. For that to happen, women need to take an active role in 
their own reproductive health. We want to help with that. 
 
 
We hope that Bedsider will be a useful tool for women to learn about their birth 
control options, better manage their birth control, and in the process avoid getting 
pregnant until they’re ready. 



Develop Messages 

• Starts out by talking about your audience, not 
your organization. 

• Speak  to their needs and not your services.  

• Tell a story. 

• Use quotes. 

• Show your success in numbers 



Develop Messages 

• Clarity 

• Consistency 

• Main points 

• Tone and appeal 

• Credibility 

• Public need 



Select Communications Channels 



Who Is Online 
86% of adults in the US use the internet 
•86% of white Americans 
•85% of Black Americans 
•76% of Hispanics 
56% of adults in the US own a smartphone 
•54% of white Americans 
•64% of Black Americans 
•60% of Hispanics 

 



• Twitter is a “service 
to communicate and 
stay connected 
through the exchange 
of quick, frequent 
messages.” 

• People write short 
updates, often called 
"Tweets" of 140 
characters or fewer. 

• 500 million users 
 
 
 
 

• Facebook is a “social 
utility that connects 
people with friends 
and others who 
work, study and live 
around them.” 

• 1.23 billion users 
 
 
 
 

• YouTube 
• 1 Billion 

users 
 
 
 
 

(A BIT OF) BACKGROUND 



Who is Going Online 



Twitter  



Text Messaging 



Digital Storytelling 



Images 



Implementation 



Implementation 



Repurpose, Repurpose, Repurpose 



Measure success 

Metrics  
 

Social 

followers 

comments/conversations 

traffic 

clicks 

links 

Retweets 

Traditional 

Attendees 

Evaluations 

 

Outcomes 
 

Performance measures 

Satisfaction 

More volunteers 

More funding 

More partners 



Crawl, Walk, Run 



Connect. Create.  
Collaborate. Engage. 

Listen. 
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